INTRODUCTION
Dental and oral diseases are the first on the list of top ten diseases most often complained of Indonesian society. Indonesia public perceptions and behaviors towards oral health are less compared to other sectors. This condition is evident from the still significant number of dental caries and oral disease in Indonesia which is likely to increase (Depkes, 2009 ).
Every healthcare effort requires cooperation from the health service users that should know how and why someone behaves in specific ways and how they might be attached to such behavior. In Indonesia, essential health services intended to allow the entire community obtains adequate health care. Provision of the health clinic with dental care is one of the efforts made to meet the dental care needs. The purpose of this study was to analyze the factors that affect dental health-seeking behavior at healthcare facilities with the health services insurance agency managed by an Indonesian social insurance administration organization or known as BPJS in Semarang. BPJS stands for Badan Penyelenggara Jaminan Sosial or Social Insurance Administration Organization. All Indonesian citizens must become the health insurance managed by this agency.
MATERIALS AND METHODS
This research is an explanatory research with a cross-sectional design. In this study, the univariate analysis was used to determine the proportion of each study variable. The data have been obtained in this study then performed statistical tests to test bivariate investigation, conducted by analysis of relationships using the t-test to assess whether the mean and the diversity of the two groups were statistically different from each other. The sample was respondents who become the object of this study are a non-member of BPJS was 6 (4.6%), and the member was 124 people (95.4%). The accessibility of respondents was measured with of residence's respondent distance to dental healthcare facilities and ability to pay the service fee. Characteristic needs of respondents to dental health services insurance agency expressed by the perception of compatibility between the services obtained with hope, comfort, friendliness officer (dentists and dental nurses), length of time waiting for assistance and ease in getting follow-up services.
RESULT
Respondents who become the object of this study (100%) feel confident that by searching for dental and oral health care in a dental health services insurance agency, it will address dental health problems. Likewise, it turns out that 100% of respondents felt confident that by following the procedure of oral health services provided in healthcare insurance agency will overcome the problem of oral health.
Accessibility of respondents to dental health services insurance agency includes convenience regarding residence's respondent within dental healthcare facilities or ability to pay the service fee. In this study, 118 respondents (90.8%) stated that they had no difficulty regarding the distance to access dental health services insurance agency, while 12 others (9.2%) had trouble concerning the distance to locate dental health services insurance agency. While the views of accessibility costs or ability to pay the respondent in obtaining dental health services insurance agency, 129 (99.2%) was willing to pay and one person (0.8%) said it was not able to pay.
Characteristic needs of respondents to dental health services insurance agency is the need respondents to seek treatment expressed by the perception of compatibility between the services obtained with hope, comfort, friendliness officer (dentists and dental nurses), long time waiting for assistance and ease in getting follow-up services. This study showed that: 90% of respondents feel comfortable with the dental health services insurance agency, 100% of respondents said that doctors and nurses are friendly, be kind and fun, and can communicate well. Furthermore, 90% of respondents stated that the waiting time to get the service quite reasonable, 91.5% of respondents said that if the necessary follow-up, there was no trouble to get the service, as well as 100% of respondents, stated that the service provided was as expected.
The analysis of relationships using the t-test between accessibility of respondents to using the health services insurance agency found that the value of p (p-value) = 0.000, which means that there is a relationship regarding the distance to dental health care facilities with using the health services insurance agency.
The analysis of relationships using t-test on the perception of respondents about the ease of getting follow-up services found that the value of p (p-value) = 0.005. This figure means that there is a connection between the perception of respondents about the ease of getting follow-up services on dental health services with the insurance agency and using of dental health services with the insurance agency.
Similarly, the analysis of relationships using ttest on the perception of respondents about the suitability of the services found that the value of p (p-value) = 0.002, which means that there is a connection between the perception of respondents about the suitability of the services available to
Of the three variables associated with the use of dental health services with the insurance agency, it turned out to be the most closely related is variable affordability regarding range of dental health services with insurance agency against the use of dental health services with insurance agency with p = 0.009. The regression quotient = 49.109 meaning that the participants were far away from the location of the dental health services will not use dental health services with insurance agency 49.109 times higher compared to participants living near the site of the dental health services of the insurance agency.
DISCUSSION
There is a relationship between accessibility respondents concerning distance on dental health services with the use of dental health services covered by the insurance agency. The development of the urban community is now so right, where the availability of means of transport is quite easy to get, either public transportation or bike rental. Also, the condition of the road connecting to the service is excellent, and the cost of transportation are easily accessible as well as the smoothness of city transportation available to make people who have a home away from dental health services do not feel it as an obstacle to go. Difficulty in accessing health care can be resolved by the availability of facilities and infrastructure supporting the transport of the populated areas that are far away from the location of dental health services. This could be linked to internal factors from the family or the patient. The level or degree of disease are increasingly more severe; then the individual will be needed healing thus will be more need for health services, as well as the needs of healthcare if the higher the need for a service then the higher the desire to utilize health services (Manurung, 2008) .
There is a connection between the perceptions of respondents about the ease of getting the follow-1up services with the use of dental health services covered by the insurance agency. Hasbi (2012) suggests that the perception of an abstract nature is factors that affect the satisfaction of a certain form and not something concrete or actual. Perception itself has an aspect that plays the most psychological of a person. Their attitude establishes good communication and also supports the physical environment situation around the patient or society is an assessment aspect affecting the community itself.
Communication with patients and information about a service process that is being provided will lead to a positive perception and support to be able to receive a given action. Fast service response and supported the friendly attitude and sincerity in responding to the problems faced and the clarity and speed in providing follow-up services are supporting and helping to determine the success of the health service and also affect the patient's recovery.
Perception is a process in a person in understanding the circumstances or situations in their environment that involves organizing and interpretation as a stimulus in a psychological experience. Impressions are formed in a process with sufficient time to be able to generate a response. Their perception can help a person in selecting and interpreting a felt or seen to form a full and meaningful as what appears.
Improved quality of service is related to the speed of response and reliability of health workers, improving health facilities and the availability of the drug should be improved. This way, the public perception of the National Health Insurance Program also getting higher and eventually utilization of dental health service with insurance agency is getting better in the sense that the service is dental health service covered by the insurance agency be chosen by the public in understanding oral health. (Purwatiningsih,2008) .
There is a relationship between the respondent's perception about the appropriateness of services obtained by the expected on dental health service with insurance agency with the use of dental health service with the insurance agency. Their choice to utilize or not utilize health services by health care facilities is a real form of relating to patients' perceptions. This is stated in the study that indicates that the understanding of health workers and knowledge of the National Health Insurance Program less will encourage underutilization of health care facilities.
A statement choose or not choose, utilize or not utilize healthcare facilities associated with an assessment like it or not to the service with the given. This attitude is also a result of the evaluative aspects of the collection of information and to form concrete produced in the form of action. A person's perspective is strongly influenced by their patient assessment criteria are processed in the understanding, and the requirements are formed through a process of social interaction with other people (Suprihanto, 2003) .
The public perception of excellent service from the clinic gives the impression of depth and motivation to take advantage of the health services provided. When people find out that the provision of services following the expected then the trust and satisfaction will increase (Notoatmodjo, 2010) .
The most dominant factor about the use of dental health service with insurance agency is accessibility regarding the distance of the respondent with facility layout dental health service with insurance agency against the use of dental health service with the insurance agency. Implementation services from health insurance agency good health-related quality of services provided. If the quality of service is right, then the service recipient patient will be satisfied and encourage interest to take advantage of the health service. Quality of service can be determined by human resources which is the amount and reliability of health workers, adequate supporting facilities, the collateral health services and the availability and drug completeness at the point of healthcare (Alamsyah, 2011).
CONCLUSION
Accessibility of patients regarding distance affects the use of dental health service covered by the insurance agency to overcome the problem of oral health. A convenience to get follow-up services and the compatibility between the functions obtained in the hope affect the use of dental health service with the insurance agency to overcome the problem of oral health. The factors that most influence on the use of dental health service with insurance agency are accessibility concerning distance.
